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Passing scores on Computer and Information Literacy
	 (CIL) exams........................................................................................0
	 Note: The CIL requirement is met only by passing all six exams.

Spring Semester (16 credits)
ECON 2010 (BSS) Introduction to Microeconomics..............................3
ENGL 1010 (CL1) Introduction to Writing: Academic Prose..................3
MATH 1050 (QL) College Algebra..........................................................4
Breadth Humanities (BHU) course9........................................................3
Breadth Life Sciences (BLS) course9.....................................................3

Sophomore Year (31 credits)
Fall Semester (16 credits)
ACCT 2010 Survey of Accounting I .......................................................3
MHR 2050 Legal and Ethical Environment of Business ........................3
MIS 2200 (CI) Business Communication...............................................3
STAT 2300 (QL) Business Statistics (must earn a C or better)..............4
Breadth Physical Sciences (BPS) course9.............................................3

Spring Semester (15 credits)
ACCT 2020 Survey of Accounting II.......................................................3
MATH 1100 (QL) Calculus Techniques (must earn a C or better)..........3
MIS 2100 Principles of Management Information Systems....................3
Depth Life and Physical Sciences (DSC) course...................................3
Elective courses.....................................................................................3

Junior Year (30 credits)
Fall Semester (15 credits)
BA 3500 Fundamentals of Marketing (must earn a B- or better)...........3
BA 3700 Operations Management (must earn a B- or better)...............3
ECON 3400 International Economics for Business................................3
ENGL 2010 (CL2) Intermediate Writing: Research Writing
	 in a Persuasive Mode.........................................................................3
Depth Humanities and Creative Arts (DHA) course...............................3

Spring Semester (15 credits)
BA 3400 (QI) Corporate Finance (must earn a B- or better)..................3
BA 4530 Marketing Research................................................................3
BA 4790 Supply Chain Management ...................................................  3
MHR 3110 Managing Organizations and People...................................3
Elective course(s)...................................................................................3 

Senior Year (28 credits)
Fall Semester (13 credits)
BA 4410 Financial Institutions................................................................3
BA 5730 Process Analysis and Improvement........................................3
BUS 3250 Discussion with Business Leaders.......................................1
Elective courses.....................................................................................6

Spring Semester (15 credits)
BA 4450 Financial Policy......................................................................  3
BA 4590 Global Marketing Strategy ......................................................3
MHR 4880 (CI) Business Strategy in an 
	 Entrepreneurial Context (3 cr) or
MHR 4890 (CI) Business Strategy in a Global Context (3 cr)...............  3
Approved 4000/5000 level COB elective course....................................3
Elective course(s)...................................................................................3

_______________
  9At least two of the six required breadth courses must have a USU prefix.
10Electives may need to include the requirement of a second language or international 
	 experience. If they do not have the second language or international business experience 
	 completed, students will need to personalize their own four-year schedule. For clarification, 
	 students should contact their advisor.

Graduate Programs
For information about the Interdepartmental Curriculum for the 
Master of Business Administration (MBA), see pages 202-203. 
Master’s degrees are also offered by the following departments in the 
Huntsman School of Business: Accountancy, Management Information 
Systems, and Economics. For further information, refer to the 
appropriate sections of this catalog.

Business Administration Faculty
Professors Emeritus
Allen D. Kartchner, production and operations research
Eugene C. Kartchner, production and operations research
Paul A. Randle, corporate finance and valuation analysis

Professors
Kenneth R. Bartkus, promotion management
Drew Dahl, financial institutions and international finance
Peter M. Ellis, production and operations research
Cathy L. Hartman, consumer behavior and environmental sustainability
Vijay R. Kannan, supply chain and quality management, cellular
	 manufacturing
J. Robert Malko, corporate and energy utility finance
C. R. Michael Parent, marketing research and strategy
Philip R. Swensen, corporate finance, investments, and managerial
	 economics

Associate Professors
J. Brian Atwater, “theory of constraints,” quality management, lean
	 manufacturing
Edwin R. Stafford, marketing management, strategy, environmental
	 sustainability
Alan A. Stephens, corporate finance and investments

Assistant Professors
Stacey B. Hills, marketing research, strategy, and product management
Haiyan Hu, retailing and consumer behavior, international retailing,
	 visual merchandising and promotion
Seung-Woog Kwag, investments and corporate finance

Senior Lecturer/Executive in Residence
Randall L. Cook, operations management and finance

Lecturer
Janet P. Lyons, operations and marketing

Adjunct Lecturers
Shaun D. Barker, marketing
Scott F. Boyle, marketing
Steven R. Broadbent, finance
Kent B. Haueter, finance
Strat D. Roper, operations
Karl B. Ward, finance

Course Descriptions
Business Administration (BA), click here




