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JCOM 1500 Assignment #1: Media audit
Due: During the first 10 minutes of class on September 18 (no exceptions)
Worth: A maximum of 20 points
Objectives:

1.) To encourage you to examine and think critically about your media use.

2.) To encourage you to analyze how basic ideas about media use apply to you.

Requirements:

This assignment has three parts. First, working on your own, you will keep a log of your media use for seven consecutive days. Second, you will meet with your group members and discuss what the information in your log says about your media use. Finally, as a group, you will write a paper of no more than three double-spaced pages about how you use information from the media and what that tells us about you as media consumers. Here are specifics:
1. Media use log. 
You’ll find one log page attached here. Before you start your audit, photocopy this page so you’ll have enough to carry you through the week. Use these sheets to record your media use from Monday, September 8, through Sunday, September 14. For comparison purposes, all members of your group should collect media use information for the same days, so plan to start and end on time. Begin in the morning on September 8 so you have seven full days of data. You may put more than one day on a log sheet, but clearly mark the beginning of each new day. 
Don’t worry if your media use is not typical for this particular week (for instance, your best friend is visiting from St. George so you don’t watch as much television as you usually would). Accurately record your media use and then tell your group if it was an unusual week. 
Record three types of information each time you’re exposed to media content. First, keep track of which media you use. For this assignment, we’ll limit the list to the following forms of mass media:


Radio


Television


Cable

The Internet
Movies

Recording industry products (CDs, etc.)

Newspapers

Magazines

Textbooks and other books used for school

Books other than those used for school

Second, keep track of how much time you spend with each medium. Record the time at which you begin using the medium, the time at which you stop, and the approximate amount of time spent with the medium. Be as specific as you can. If you’re watching television but leave the room to get a snack, make sure your log reflects only the time spent watching and/or listening to television.

Third, keep track of the media content you watched, listened to, read. This can be fairly general. For example, you might note that you watched the evening news or listened to classical music on the radio or read the Folkerts, Lacy, and Larabee textbook. If you want to be more specific and tell which news program you watched (“NBC Nightly News,” for example) or which radio station you listened to, that’s fine.
In addition to this specific information about each interaction with the media, keep a general record of your secondary media exposure—information you get from the media through other people. For example, your friend asks whether you saw the Mariners win in extra innings on television last night. You learned about the baseball game without going directly to the media (the information flowed from the television to your friend to you). At the end of the page for each day, keep notes on interactions such as this. If you had no secondary media exposure on a particular day, say so on the bottom of the log page.

2. Group discussion.

After you’ve finished collecting your media use information, meet with your group members to discuss the following:
a. How do you use the information you get from the mass media? 
Refer to Folkerts, Lacy, and Larabee’s discussion of the five types of uses individuals have for information (surveillance, decision making, social and cultural interaction, diversion, and self-understanding). See the sections entitled “Use and Functions of Media in the Marketplace” (pp. 18-21) and “Uses and Gratifications Research” (p. 409).

b. Do you go to different media if you plan to use the information in different ways? Why or 

   why not? 
For example, do you go to television if you want to use information for diversion and the Internet for information that helps with surveillance?
c. Folkerts, Lacy, and Larabee talk about media serving groups by helping the group correlate 

the actions of its members and transmit its social and cultural heritage (see pp. 20-21). Based on your media use, do you see this happening? In other words, does any information you receive from the media help correlate your economic, political, social, or other actions with those of other people? Does information you receive from the media teach you about or remind you of your social and cultural heritage as an American, USU student, or member of another group? In what way/s?

d. How important is secondary media use in your life? Why?

e. Based on your media logs and your discussion, what does the media use of your group 

   as a whole tell us?
   For this question, think about the group as a whole, rather than about your individual media 

   use. What conclusions can you draw about the five of you as a group? For example, does 
   your media use say something about how prepared you are to participate in a democratic 
   society? Does it say something about the level of stress you share as USU students? Does 

   it point to common interests? I offer these questions only as examples. You decide what
   your audit says about your group. 
I know it can be difficult to get five people together outside class. Remember that we have no formal class on Tuesday, September 16. Use this time to meet, discuss your media logs, and work on your paper.
3. Paper.

As a group, draft a paper of no more than three double-spaced pages to hand in during the first 10 minutes of class on Thursday, September 18. You have some flexibility with this writing assignment. Your paper must be based on your discussion of the five questions above but does not have to include answers to all five. Definitely answer the last question—Based on your media logs and your discussion, what does the media use of your group as a whole tell us? In addition, answer any of the other questions your group found particularly interesting, relevant, useful. To fulfill the assignment requirements, you should address the last question plus at least one of the other four in your paper. 
Even if you don’t try to answer all five questions, I suspect you’ll find that you could write a much longer paper. Resist that temptation. Limit yourself to three pages. Make your paper concise and meaty. Make every word count. Include only your best examples. 
Staple all group members’ log pages to the end of the paper and turn all in together on the 18th.

Grading:

This assignment is worth a maximum of 20 points. Your grade will depend on the following:

1. Did you do a thorough job on your media audits? (Again, be sure to include the logs with

your paper.)

2. Do the thoughts in your paper make sense, given what is shown in your logs?

3. Does your paper show evidence of clear, deep thought?

4. Were your group’s paper and media logs handed in on time?
5. Was your paper factually accurate and free from typos, spelling mistakes, grammatical errors, punctuation problems, etc.? 

Late papers and papers containing factual inaccuracies will receive no points. All group members will receive the same grade unless it is clear that someone did not participate fully in the assignment. Only one group member has to be present in class on September 18 to hand in the paper.
Sample log entry:

Just for clarification, here’s what your log entries might look like.

	Date
	Medium (radio, TV, magazine, cable, etc.)
	Time Spent

 Start – End      Total
	Media Content (news, rock music, feature article, etc.) 

	Monday,

Sept. 8
	Magazine
	8-8:15 a.m.
	15 min.
	National Geographic feature article on polar bears.

	Sept. 8
	Economics text
	10-10:30 a.m.
	30 min.
	Supply/demand chapter

	Sept. 8
	Television
	9-11 p.m.
	2 hours
	Movie (drama) on CBS.

	Sept. 8
	CDs
	11-11:30 p.m.
	30 min.
	Heavy metal music from party next door.


Secondary media use: Husband reported on Yankees baseball score he pulled off the Internet. Colleague at work talked about information she read in a Chronicle of Higher Education article on research grants.

Questions? Comments? Stop by 308a Animal Science, call me at 797-1412, or e-mail me at cathy.bullock@usu.edu if you need help.

Name:_____________________________________

	Date
	Medium (radio, TV, magazine, cable, etc.)
	Time Spent

 Start – End           Total
	Media Content (news, rock music, feature article, etc.)

	
	
	
	
	

	
	
	
	
	

	
	
	
	
	

	
	
	
	
	

	
	
	
	
	

	
	
	
	
	

	
	
	
	
	

	
	
	
	
	

	
	
	
	
	

	
	
	
	
	

	
	
	
	
	

	
	
	
	
	

	
	
	
	
	

	
	
	
	
	

	
	
	
	
	

	
	
	
	
	

	
	
	
	
	

	
	
	
	
	

	
	
	
	
	

	
	
	
	
	


Secondary media use (continue on back of sheet if necessary):

