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Magazine Journalism

JCOM 4530 (003)—Fall 2008
Dr. Cathy Ferrand Bullock

308a Animal Science
Office hours:  Tuesdays, 3:15-5 p.m.
         Phone:  797-1412 (office), 755-6656 (home)


         Wednesdays, 8:30-11 a.m.
                      (No calls between 10 p.m. and 6 a.m., please.)


         Other times by appointment       E-mail:  cathy.bullock@usu.edu 
         bullock56@comcast.net
Required text:  Telling True Stories (2007), edited by Mark Kramer and Wendy Call

Optional text:  2009 Writer’s Market
OBJECTIVES
This is an intensive feature-writing course aimed at helping you communicate through magazines and other publications designed for general or specific audiences. The first goal is to help you learn to research, write, and market nonfiction articles as a free-lance writer. Whether you can sell your articles is the ultimate test of whether you can write successfully for magazines. You are not writing solely for your own enjoyment or to earn a grade. Instead, you are writing for a specific publication and audience. All articles will be carefully analyzed and returned for revision and submission to a magazine. The second objective of the course is to give you as accurate a picture of the real world of free-lance writing as possible. That is reflected in the way course deadlines are handled and articles are edited.

MEETING THE OBJECTIVES
Reading. Critiquing sound writing can help you improve your own work. Throughout the semester, you will evaluate the work of professional writers.

Writing. You’ll research and write three articles, each aimed at a specific publication. After an article has been critiqued and graded, you’ll rewrite it and submit your revision for a second critique and grade. At the same time, you will send your revision to the editor of your chosen magazine. In addition, you will complete a number of shorter writing assignments, such as query and submission letters.

Feedback. You will be encouraged to make a candid, constructive assessment of your writing as well as that of your peers. The purpose isn’t to embarrass you; it’s to prod you into identifying your strengths and weaknesses and improving. This will be achieved in part through in-class exercises designed to stimulate the kind of discussion you’d find within a magazine’s editorial staff. Throughout the semester, I’ll give you as much help as you need. Please don’t hesitate to stop by the office, call, or send an e-mail if there’s something you’d like to discuss.

Lectures/Discussion/Activities. In-class discussion topics will include the following:


▪ Generating marketable ideas


▪ Analyzing audience and market


▪ Researching articles


▪ Developing strong introductions, conclusions, and transitions


▪ Coming up with titles that work


▪ Learning to write concisely (and other ways to keep readers awake)

▪ Polishing your style


▪ Handling quotes and attribution


▪ Rewriting. . . and rewriting. . . and rewriting


▪ Drafting query and submission letters or e-mails


▪ Dealing with editors


▪ Facing the economics of free-lance writing


▪ Grappling with questions of ethics

GRADING
There are no exams or quizzes in this course and, although I believe it’s important for you to attend class and participate fully, I do not take attendance. Your grade is based almost entirely on your writing.
Articles: 87%

You will write three original articles and complete a major revision of each. Each original manuscript and revision will be graded and the grades will be averaged. Revisions are mandatory. If you choose not to submit one, an F will be averaged with the grade for your original. Each pair of articles will account for 29% of your grade. You must hand in at least three of the six manuscripts on time or you will receive an F for the class, no matter how you do on the other assignments.

Additional assignments: 13%

You will complete several smaller research and writing projects outside class. These will account for 13% of your grade and will include the following:

∙ In-depth magazine analysis (3%)

∙ Article ideas (2%)


∙ Article treasure hunt and discussion (4%)

∙ Query letter for article #3 (1%)

∙ Final drafts of your three submission letters (3% total)
Other assignments: Not graded
You will complete several ungraded assignments designed to help you on the graded assignments. I will keep track of whether you do these and will use that information to decide whether to round you up or down if your final score falls between grades. Like graded assignments, ungraded work must be submitted by the deadline to count. Ungraded assignments will include (but not necessarily be limited to) the following:

∙ Idea/research plans for each of your three articles



∙ Query letters for articles #1 and #2


∙ First drafts of submission letters for articles #1 and #2
Letter grades mean different things to different people. Here is how I interpret the grades given on writing assignments:


A range—Outstanding work; ready for publication; free from typos.


B range—Very satisfactory work; some revision necessary for publication.


C range—Average work; significant revision needed for publication.


D range—Below average; serious problems.

As detailed below, there are three foolproof ways to fail an assignment.

1.) Miss the deadline. 
With one exception, all articles and assignments are due no later than 1:40 p.m. on the specified date. Editors have space to fill and deadlines of their own to meet, and they know there are plenty of writers who can and do meet deadlines. If you don’t happen to be one, they’ll have little use for you.

The lone exception to the deadline policy is this: You may hand in one of your six original or revised articles late with no penalty, no questions asked. You must then hand in that work by the beginning of the next class to avoid earning an F. This is the only exception to the deadline policy. It applies only to the major articles; all other assignments must be submitted on time to earn credit. No partial credit is offered for late work. This is the only extension you’ll receive, so save it for an emergency. No extensions will be granted for computer malfunctions, including e-mail attachments that won’t open. Assignments slipped under the office door or e-mailed to me during class will be considered late. Plan to work ahead on assignments. I will gladly accept any assignment early.
2.) Be inaccurate. 
Editors won’t tolerate incorrect spelling of sources’ names, the misquoting of sources, or other inaccuracies. Good writers—the ones you’re competing with for space in the publication—check their facts and get them straight. Typographical errors, creative spelling, and incorrect grammar not resulting in inaccuracies in the story will not earn you an F but will lower your grade significantly. You will receive an F if you spell a source’s name (or any other name) incorrectly.

3.) Plagiarize or cheat in any other way.

I begin this semester with the expectation that we all share a commitment to high standards of academic honesty. I will not tolerate breaches of those standards. For specific information on the University’s policy on academic honesty, see the General Catalog or the Code of Policies and Procedures for Students at Utah State University. In brief, cheating, falsification, and plagiarism can result in a warning, a grade reduction, probation, suspension, expulsion, charges for damages, withholding of transcripts or degrees, removal from a class, referral to appropriate counseling, or other disciplinary actions.

The JCOM Department has a zero-tolerance policy for plagiarism. Any form of academic dishonesty, including plagiarism, will result in an automatic F for the course and a report to the dean of the College. JCOM majors who engage in proven academic dishonesty may be dropped from the major. Students who hand in similar or identical work will receive an F regardless of who copied from whom.
MORE ABOUT ARTICLE ASSIGNMENTS
You will write three original, nonfiction feature articles and complete a major revision of each. Each article will be researched and written for a specific publication in a local, regional, or national market, and each revision will be submitted for possible publication. No more than one of your articles may be written for a Utah State University publication. The course is not designed to teach you to write for scientific or highly technical journals, nor is it designed to teach you to write opinion pieces or fiction.

Length. In general, you’ll find that articles will run 750 to 1,500 words for this course. However, article length should always be based on the publication’s requirements.

Article types. You will write three types of articles from among the following categories:


▪ Current topics, problems, or issues


▪ Historical


▪ How-to


▪ Personality profile


▪ Popular science or health


▪ Travel

Article ideas. At the beginning of the semester, you’ll be asked to submit six article ideas. Before starting any article, you’re expected to run the idea by me for approval. This isn’t intended to squelch your creativity. It’s intended to help you focus your idea and target an appropriate publication, improving your chances of a.) earning a decent grade and b.) selling your piece.

Mechanics. When handing in each original article, include:


1.) your original manuscript


2.) a magazine/article analysis form


3.) a research form

When handing in each revised article, include:


1.) your revised manuscript


2.) the original manuscript containing my comments


3.) magazine/article analysis and research forms only if you have changed your market or 

     done additional research

4.) a photocopy of your signed submission letter or draft of the submission e-mail you will 

     send

5.) a sealed, addressed envelope containing the materials to be sent to the editor of your target 

     publication. This should contain your revised manuscript (the original, not a photocopy); 

     your signed submission letter; and a self-addressed, stamped envelope in which your  

     manuscript can be returned if rejected. The envelope you are sending to the editor should 

     have postage on it before you hand it in. (Note: We’ll talk about what you’ll hand in if   

     your magazine allows electronic submissions.)

Keep a copy of each article and letter you send for your files.

ASSIGNMENTS AND READINGS

Assignments are due during the first 10 minutes of class on the dates listed. I usually provide a full list of the readings for the semester in the syllabus. With your indulgence, I’m not going to do that this time. I have selected a range of readings but would like your input in choosing additional magazine pieces. (You’ll learn more about this when we talk about the article treasure hunt.) Also, I’d like to leave the readings schedule somewhat flexible so I can adjust based on your interests. If this proves problematic, let me know and I will distribute a readings schedule for the remainder of the semester.
Thurs., August 28
Read:
“Confessions of a Clipper” (handout)





“In Alabama: ‘A Coon Dog Indeed’” from Time (handout)





Telling True Stories, “Preface” through p. 24
Tues., September 2
Magazine analysis assignment (3% of final grade)
Thurs., September 4
Article ideas assignment (2% of final grade)
Thurs., September 11
Idea/research plan for article #1 (not graded)
Tues., September 16
NO CLASS
Meet individually with me no later than Thursday to discuss idea/research plan for article #1.

Thurs., September 18
Article treasure hunt assignment (written portion of assignment plus discussion leadership later in semester worth 4% of final grade)
Thurs., October 2
ARTICLE #1 (14.5% of final grade)
Tues., October 7
Query and submission letters for article #1 (not graded)
Tues., October 14
REVISION #1, revised submission letter, package for editor



(Revision worth 14.5% and submission letter worth 1% of final grade.)
Thurs., October 16
NO THURSDAY CLASSES; attend Friday schedule
Idea/research plan for article #2 (not graded)—due in my office by 1:40 p.m.
Thurs., October 23
Query letter for article #2 (not graded)
Tues., November 4
ARTICLE #2, submission letter for article #2 
(Article worth 14.5% of final grade. Letter not graded.)
Thurs., November 6
Read your colleagues’ articles and come to class prepared to comment.

Thurs., November 13
REVISION #2, revised submission letter, package for editor



(Revision worth 14.5% and submission letter worth 1% of final grade.)
Tues., November 18
Idea/research plan for article #3 (not graded)

Meet individually with me no later than Thursday to discuss idea/research plan for article #3.

Tues., November 25
NO CLASS
Query letter for article #3 (1% of final grade)—due in my office by 1:40 p.m.
Thurs., November 27
NO CLASS; Thanksgiving
Tues., December 2
ARTICLE #3 (14.5% of final grade)
Thurs., December 4
Read your colleagues’ articles and come to class prepared to comment.

Wed., December 10

(Finals Week)
REVISION #3, submission letter, package for editor

(Revision worth 14.5% and submission letter worth 1% of final grade.)
