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Introduction

This course is designed to teach you the necessary research techniques needed to conduct research projects for public relation campaigns. 
You will learn through classroom examples and class projects the value research can bring to public relation campaigns and programs.

We will be using a textbook written by seasoned practitioners of mass media research. Through their examples and my own 18 years of market research experience you will learn valuable skills. You will also develop valuable connections through membership in a professional research association.  My goal is to help you emerge with a new appreciation for the insights that can be gained through combining your PR skills with an understanding of opinion research.  
Expectations

I work as a professional in the market research industry. I plan to treat you as professionals. You will be expected to submit quality work by the intended deadline. You will also be expected to attend class regularly, participate in class discussions, and arrive on time. Cell phones must be turned off or left in silent mode. All standards of professional decorum apply. Because I have a full time job off campus, I do not maintain regular office hours. If you have questions please feel free to contact me at the numbers listed above. You can also email me or schedule an office visit. 
Regular attendance is mandatory. However, I do understand situations may come up that prevent you from attending class. If you miss a class you will be expected to contact me to discuss missed assignments and material covered in class.

Deadlines

There will be three team projects. The deadlines will be announced during the first weeks of class. These deadlines will be firm. Please make sure to plan plenty of time to complete these team projects.

Readings

The required text will be Mass Media Research: An introduction (8th Edition) by Roger D. Wimmer and Joseph R. Dominick. Supplemental readings will also be used and will be available at www.wimerdominick.com
Assignment Preparation

All assignments should be typed and free of spelling, grammar, and technical errors. Neatness will be an important attribute. Please include your name and email address on all assignments. Points will be deducted for errors in spelling, grammar, and matters of accuracy and style. Please carefully edit all work before submitting it. Keep in mind, team members will receive the same score for respective group projects. However, every student will have the opportunity at the end of the semester to evaluate their peers in their respective teams. These, of course, will be confidential and will be used by the instructor to determine participation scores for students.
Length and Workload

This course features three team projects which make up an omnibus project for each team – a public relations audit of an organization. The first project will be a Stakeholder Analysis. The second will be a Focus Group. The third will be an Image Survey. Due dates for each project are listed on the calendar. I strongly recommend that teams complete these as suggested because we can use class time to fine tune projects and resolve problems. You will be dealing with the same goals and objectives for a particular client in each project phase.
Academic Honesty and Integrity
As always, you are bound by the highest academic and ethical standards in all of your work. Plagiarism, fabrication, and destruction of library properties or deliberate corruption of online materials are violations of the university code of conduct. Please note the following: The University expects students and faculty alike to maintain the highest standards of academic honesty (for a complete definition, see University Catalogue, 2000-2002, p. 20, or the Code of Policies and Procedures for Students at Utah State University, Article V, Section 3). The policy states: “[C]heating, falsification or plagiarism [see definitions in catalogue] can result in warning, grade reduction, probation, suspension, expulsion, payment of damages, withholding of transcripts, withholding of degrees, removal from a class, performance of community service, referral to appropriate counseling” or other penalties as the university judiciary may deem appropriate. 

In this department, we have a zero-tolerance policy in this area. Any documented form of academic dishonesty – including plagiarism – may result in an automatic F for the course and a report to the dean of the college. JCOM majors who are found to have engaged in academic dishonesty may be dropped from the major. Students who hand in similar or identical work will receive an F for the assignment, regardless of who copied from whom. If you have any questions about what’s acceptable work under the accepted codes of academic honesty, see The Code of Policies and Procedures for Students, or consult one of the instructors.
Portfolio
The JCOM department has instituted a specific graduation requirement, which is integrated into the Senior Seminar course. Each student enrolled in that course must present a portfolio of professional quality work produced in course work, lab work and internships (where available) for evaluation by the JCOM faculty. Because of this requirement, every student enrolled in every JCOM course should maintain an on-going collection of the best work done. Then, when the senior seminar portfolio assignment is given, each student will have a collection of material from which to choose. Do not delay; do not think that you will be able to pull this together from stuff you create “later.” Start now; update your own file regularly.
In order to insure that all JCOM majors advance through the departmental curriculum in the most efficient way, the Department is now requiring that all students see the department’s peer advisor or a faculty advisor before registering for any course beyond the pre-major. To guarantee that appropriate advising occurs, a hold will be placed on all JCOM transcripts until proof of such advising is presented to the JCOM office.
Three and Out Rule

Students can take JCOM classes a maximum of three times; failure to achieve minimum grades will cause students to be dropped from the major.
Bonus Incentive
Class attendance does impact your grade. I will add 50 points to the final grade of those who attend every class. Those who miss 1 or more class sessions without an excuse will receive a percentage of these 50 points based on the number of class sessions attended. 
Grading Expectations and Guidelines
The three most essential skills for public relations majors are information gathering, writing, and critical thinking. Each project in this course is designed to help you to demonstrate your mastery of these skills.  As you develop your professionalism, you should be careful to edit your work carefully before submitting it. Every submission should be free of errors in spelling, grammar, syntax, diction, and style. Your constant companions for every assignment should include a respectable dictionary or thesaurus and the AP style guide. You also may want to refer to Strunk and White’s The Elements of Style. It remains one of the best concise grammar reference guides around. Please do not rely solely upon the thoroughness of your word processing program’s grammar and spelling check features. Always give your copy a thorough second reading. Pay close attention to sentence structures. Among the most common errors are sentence fragments. Also, deadlines will be strictly followed. Excuses will not be accepted for mangled disks, printer failures, or hard-drive problems. Any professional practitioner in PR will tell you to anticipate computer or technical problems regardless of the assignment or project. Your client has expectations and they should be met promptly. Therefore, get in the habit of doing assignments in a timely manner. Also, make backup copies of all of your work. Computer and technical failures happen to all of us, generally at the most inopportune time.
Assignments Points Deadline
Attendance 50 All semester
Peer Evaluations 50 End of Semester
Focus Group Report 100 TBA
Image Survey Report 100 TBA
Industry Analysis Paper 100 TBA
Group Presentation 100 End of Semester

Total 500
Grade Policy
A  465 – 500 C   365 – 384
A- 450 – 464 C-  350 – 364
B+ 435 – 449 D+ 335 – 349
B   415 – 434 D   315 – 334
B- 400 – 414 D-  300 – 314
C+ 385 – 399 F   299 and Below
Calendar

Subject to Change

Week 1 Tues., January 8 Introduction and Orientation

Thurs., January 10 Identifying Topics for Research Investigation

Chapter 1

Week 2 Tues., January 15 The Elements of Research

Chapter 2: 44 - 62

Thurs., January  17 The Public Relations Audit

Chapter 16: 396 – 408
Organize groups
Guidelines for a Project Prospectus

Week 3 Tues., January 22 Qualitative Research Methods

Chapter 5: 113 -120, 136 – 140
Thurs., January  24 Focus Groups

Chapter 5: 128 -135
Week 4 Tues., January 29  Focus Groups
 Project Prospectus Due

Thurs., January 31 Survey Research Part I
Chapter 7: 179 -194
Week 5 Tues., February 5 No class 
Thurs., February 7 Survey Research Part II

Chapter 7: 194 – 207 
Preliminary Focus Group Design Protocols Due

Week 6 February 12 
Stakeholder Analysis
Thurs., February 14 Sampling Part I

Chapter 4: 88 – 100

 Week 7 Tues., February 19 Sampling Part II

Chapter 4: 100 – 109

Thurs., February 21 
Week 8 Tues., February 26 Painless Introduction to Statistics
Chapter 10: 271-276

Discussion of Due Date for Final Stakeholder Analysis Report
Preliminary Report on Focus Groups Analysis Due

Thurs., February 28 Statistical Power

Chapter 11: 279 – 290

Feedback on Focus Group Designs

Discussion of Focus Group Procedures

Week 9 Tues., March 4 Basic Statistical Procedures Part I

Chapter 12: 294 – 305 
Focus Group Reports Due
Thurs., March 6 No class 
Week 10 Tues March 11 No class 
Thurs, March 13 No class 
Week 11 Tues., March 15 Basic Statistical Procedures Part II

Chapter 12: 305 – 317
Thurs., March 18 Survey Design

Chapter 7 179-209
Week 12 Tues., March 20 Feedback on Focus Groups Reports

Preliminary Sampling and Survey Designs Due

Thurs., March 22 Feedback on Sampling and Survey Designs

Discussion of Survey Administration and Final Presentation Day

Week 13 Tues., March 25  Work on Surveys!

Thurs., March 27  Work on Surveys!

Week 14 Tues., April 1 Team Conferences and Progress Reports

Thurs., April 3 Team Conferences and Progress Reports

Week 15 Tues., April 8 Preliminary Public Relations Audit Report Due

Thurs., April 10 Feedback on Preliminary Public Relations

Week 16 Tues., April 15
Hot topics in the research industry  
Thurs., April  17
Hot topics in the research industry continued
Week 17 Tues., April 22 
Work on group presentation
Thurs., April 24 
Work on group presentation
Week 18 Tues., April 29 Group Presentations
