JCOM 3120, Copy Editing & Design
Spring 2008
Noon to 1:15 p.m., Tuesday & Thursday
Room 302, Animal Science Building

Instructor: Jamie Baer Nielson

Phone: 792-7229 (work) or 760-5991 (cell)

E-mail: jbaer@hjnews.com
Objective: John Bremner, a legendary copy editor from the University of Kansas, said the virtues of a copy editor include accuracy, consistency, fairness, imagination and suspicion. This course aims to teach you how to use these virtues to improve news stories by correcting mistakes in grammar, spelling, style and fact, and to recognize common problems in story construction, such as buried leads and misleading or confusing prose. You also will learn about presenting information to an audience in the optimal format. You will read many handouts and web pages, as well as the AP Stylebook, prepare short papers outside class, and edit or write in class every day. You also will learn the basics of InDesign software and apply it to page design. The only way to learn the craft of editing is to do it repeatedly. Although this class focuses on editing for newspapers, the need to shape stories for audiences, a concept that also applies to public relations, is emphasized.
Materials:

1. “The Copy-Editing and Headline Handbook” by Barbara G. Ellis

2. The Associated Press Stylebook. Any edition published within the last five years will be fine. BRING YOUR STYLEBOOK TO CLASS EVERY DAY.

3. Every edition of The Utah Statesman.

Attendance: I do not take attendance for this class. Quizzes from covered material will be given when class begins, and there will be in-class assignments nearly every day. If you are late or miss class, you lose. Deadline is a basic concept of journalism and public relations. Late stories do not get printed in the paper; late public relations campaigns do not make clients happy. If you know that you must miss a class, tell me in advance so you can receive a makeup. If you fail to do so, you will have no opportunity to make up graded in-class work.
Plagiarism: Plagiarism includes knowingly “representing, by paraphrase or direct quotation, the published or unpublished work of another person as one’s own in any academic exercise or activity without full and clear acknowledgment. It also includes the unacknowledged use of materials prepared by another person or agency engaged in the selling of term papers or other academic materials” (Code of Policies and Procedures for Students, Article V, Section 3A.1). The university’s penalties for plagiarism are severe. They include “#1) warning or reprimand and #2) grade adjustment” (see: Article VI, Section 1A): Other penalties may also be imposed at the Dean’s discretion. These include probation, suspension, expulsion, withholding of transcripts, denial or revocation of degrees, referral to psychological counseling, and other appropriate disciplinary actions. Because public trust and personal credibility are essential to journalists and other professional communicators, the JCOM  department observes a zero‑tolerance policy regarding academic dishonesty: Any documented form of academic dishonesty ‑‑ including  plagiarism ‑‑ will result in an automatic F in the course and a report to the department head, the dean of the college and the USU vice president  for student services. JCOM students who engage in documented academic dishonesty may be dropped from the major. Students who hand in similar or identical work will receive an “F” regardless of who copied from whom. If you have any questions about what’s acceptable work under strict codes of academic honesty, see the USU Code of Policies and Procedures for Students, or consult your professor. Any suspicious work may be submitted to a database that compares student papers to other student and published work in a web database.
Professional portfolios: As part of the JCOM 4000 Senior Seminar capstone course required of all JCOM majors for graduation, students must compile and present to the faculty a portfolio of professional‑quality work. This portfolio may include work produced in JCOM courses, labs, and internships. The final portfolio, created as part of the Senior Seminar, will be evaluated by JCOM faculty and appropriate media professionals. For this reason, JCOM majors should maintain an ongoing file of coursework and other materials produced throughout their university careers that will reflect on the quality of their professional and academic preparation for communication careers. This material may include essays and papers written for classes, newspaper stories, video or PowerPoint productions, Internet sites, fliers or brochures, etc., that reflect your professional preparation. Start now in collecting these materials so that you will have a comprehensive file from which to select your best work to include in your final professional portfolio. If you have questions, ask your JCOM instructors.

Students with Disabilities Statement: The Americans with Disabilities Act states:  “Reasonable accommodation will be provided for all persons with disabilities in order to ensure equal participation within the program.” If a student has a disability that will likely require some accommodation by the instructor, the student must contact the instructor and document the disability through the Disability Resource Center (797-2444), preferably during the first week of the course. Any request for special consideration relating to attendance, pedagogy, taking of examinations, etc., must be discussed with and approved by the instructor. In cooperation with the Disability Resource Center, course materials can be provided in alternative format, large print, audio, diskette, or Braille.
There will be 1,000 points available in this class; the following shows how points 

translate into your final grade:

A = 940 to 1,000

A- = 900 to 939

B+ = 870 to 899

B = 830 to 869

B- = 800 to 829

C+ = 770 to 799

C = 730 to 769

C- = 700 to 729

D+ = 670 to 699

D = 630 to 669

D- = 600 to 629

F = 599 and below

Tentative schedule: I reserve the right to make schedule changes. If a day lists an assigned reading, do it before class. I will also give you handouts from time to time.

Jan. 8: Introduction and syllabus
Jan. 10: What is a copy editor?; mechanics of marking copy (come to class having read Ellis chapters 1 and 11; AP letters A and B)
Jan. 15: Plain language, tightness, redundancies (read AP letters C through E; Ellis chapters 12 and 13)
Jan. 17: Editing stories, news judgment and fact checking (read AP letters F through L; Ellis chapters 18, 19 and 20)
Jan. 22: More on news judgment (read AP letters M through P; Ellis chapter 14); receive assignment for News Judgment Paper, due Jan. 31
Jan. 24: Quotes and punctuation (read AP letters Q and R; AP: A Guide to Punctuation; and Ellis chapters 15 and 16)
Jan. 29: Editing the whole story (read AP letters S through Z)
Jan. 31: News Judgment Paper due; lecture TBA
Feb. 5: Editing and the language of crime (re-read AP entries on “arrest,” “accuse” and “indict”; AP Briefing on Media Law; and Ellis chapter 22)
Feb. 7: More on the language of crime; receive instructions for student presentations on Improving Published Stories, due Feb. 12
Feb. 12: Student presentations: Improving Published Stories
Feb. 14: Student presentations: Improving Published Stories
Feb. 19: NO CLASS! Attend your Monday schedule!
Feb. 21: TBA
Feb. 26: TBA
Feb. 28: Discussion with Herald Journal Managing Editor Charles McCollum; come to class with five questions for Mr. McCollum (an assignment worth 50 points)
March 4: Review for midterm

March 6: Midterm

March 11: NO CLASS! (Spring Break)
March 13: NO CLASS! (Spring Break)

March 18: Come to class having read Ellis chapters 2 through 10, and the headline count table on page 338
March 20: Mechanics of writing news headlines; receive assignment for Headline Critique Paper, due April 1
March 25: More on headlines; in-class headline work
March 27: Introduction to InDesign with guest lecturer
April 1: Headline Critique Paper due; receive take-home headline assignment
April 3: Take-home headline assignment due; intro to photos and cutlines; receive final assignments
April 8: Fundamentals of page design
April 10: More on design, with in-class work on final assignment
April 15: Choosing and editing photographs, with in-class work on final assignment
April 17: In-class work on final assignment
April 22: In-class work on final assignment
April 24: Final assignments due; class evaluations – have a nice summer!
