Communication 4030: Mass Media Law F ‘07
3 credits MWF 1:30–2:20 p.m. AnSci 115

Instructor: Penny M. Byrne

Office: AnSci 108A  Phone: 797-3289

Office Hours: MWF 11:00 a.m.–noon, AnSci 108A

E-mail: penny.byrne@usu.edu

Catalogue description: Principles of the law of libel, privacy, copyright, press freedom and responsibility as they apply to the news media.

Course objectives: This course is designed to prepare students to understand the basics legal considerations peculiar to mass media.  It is not a “law” class in the sense of preparing one to be a lawyer; rather, it is a course to help journalists avoid the need for lawyers.  The emphasis will be on creating understanding of the legal framework within which the American press and its journalists must work.

Text: Pember, Don and Clay Calvert.  Mass Media Law, 2007–2008.  Please note: the previous edition will not be acceptable.
Other required reading:   A substantial portion of the final exam will be based on your familiarity with specific Supreme Court and other legal opinions.  How to find the opinions will be discussed in class.  You should keep careful notes on the names of cases that are either discussed in the text or lecture.
Grading system and grading scale: For undergraduate students, the course is based on a maximum of 1000 points.  For graduate students, the maximum is 1200 points.  Each assignment has a specific point value assigned to it; the final grade is determined by the total number of points accumulated.  Students taking Comm 4030H will also be expected to meet one additional hour per week for recitation and discussion; see the instructor.

Undergraduate Scale:



Graduate Scale:
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93.75%   937--1000 points
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C- 
67.50%   675--711
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D
60.00%   600--635


  
  720--764

F
Below 60%; below 600 points
 
  Below 720 points

No incompletes are assigned unless at least 50% of course work has been completed, and then only according to University catalogue guidelines.  Honors and Graduate students must meet with instructor to establish special requirements. Graduate students will select a research topic related to media law and make a class presentation on that problem. 

A note here: Woody Allen once observed that “eighty per cent of life is just showing up.”  In this course, there is an historically significant correlation between attendance and high grades.

Calendar
The following calendar should be considered a guide; it may be changed to accommodate special issues, guests, or the whim of the instructor

Aug. 27,29, 31

Orientation to course, Chapter 1

Sep. 5–12


Chapter 2 & 3

Sep. 14–19


Chapters 4,5,6

Sep. 17


Case Study # 1 handed out

Sep. 18


Case study # 1 handed out

Sep. 21–24


Chap 4,5,6 cont.

Sep 26


Case Study # 1 due; Chapters 7 &8

Sep. 28–Oct. 1-3

Chap. 7 & 8

Oct. 5–10


Chapter 9

Oct. 12–18


Chapter 10

Oct. 18


Hand out Mid-term

Oct. 19


Fall Break–no class

Oct. 22–31


Chapters 11 & 12

Oct. 26


Mid term due in class

Nov. 2


Case # 2 handed out

Nov. 2–7


Chap. 13

Nov. 9


Case # 2 Due

Nov. 9–12


Chap. 14

Nov. 16


Final project assigned

Nov. 19


Chapter 15

Nov. 21-23


Thanksgiving Holiday

Nov. 26


Thesis due; Chapter 16

Nov. 26–Dec. 5

Chapter 16

Dec. 7


Review for final exam

Dec. 12


1:30 – 3:20 p.m. Final exam

Summary of Assignments

Case studies 1 & 2: Hypothetical cases will be provided, outlining possible legal problems that could face journalists. Each student will write a paper responding to the issues.    Each is worth 150 points.

A series of short, unannounced quizzes will be given.  These are based on assigned text readings; their frequency will increase if class discussion indicates that you’re not prepared to discuss the material in class.  No make-ups are given for these quizzes.  The average of these quizzes, minus the lowest grade, will be used to equal 100 points.

There will be at least two extra-credit options available during the semester; one (only one) of these assignments can be used to replace a missing or low quiz grade.

A final project will be written by each student; the topic for this project is selected by the student from a list provided by the instructor.  At least two sources beyond the text are required.  More about this in class.  

All out-of-class work must be printed; no long hand assignments will be accepted.

We will have an undergrad teaching assistant available to help you with your writing, both on case studies and the mid-term.  I will provide you with office hours ASAP.

Case studies 1 & 2




300 points

Quiz average




100 points

Mid-term exam (take-home essay)

200 points

Final project





200 points

Final Exam (in class)



200 points

Total




           
1000 points


Success Tips

1. Come to class.

2. Keep up with the reading; getting behind is deadly.

3. Take notes, mark your books, do whatever it takes to get some of this stuff glued down in your head.

4. Ask questions!  

5. Create study groups and work together; share your notes and ideas. I am happy to meet with your groups either during office hours or by appointment.

6. See me if you’re having problems.

Academic Honesty
“The University expects that students and faculty alike maintain the highest standards of academic honesty.”  (For a complete definition, see the University Catalogue or the Code of Policies and Procedures for Students at Utah State University, Article V, Section 3.)The policy states: “Cheating, falsification or plagiarism can result in warning, grade reduction, probation, suspension, expulsion, payment of damages, withholding of transcripts, withholding of degrees, removal from a class, performance of community service, referral to appropriate counseling”–or other penalties as the university judiciary may deem appropriate.  Because public trust and personal credibility are essential to journalists and other professional communicators, the JCOM Department observes a zero-tolerance policy regarding academic dishonesty.  Any documented form of academic dishonesty–including plagiarism–will result in an automatic F in the course and a report to the department head, the dean of the college and the USU vice president for student services.  JCOM students who engage in documented academic dishonesty may be dropped from the major.  Students who hand in similar or identical work will receive an F no matter who copied from whom.  If you have any questions about what’s acceptable work under strict codes of academic dishonesty, see the USU Code of Policies and Procedures for students or consult your professor.  Any suspicious work may be submitted to a database that compares student papers to other student and published work.

JCOM Advising

In order to insure that JCOM students progress through the major efficiently, the department requires that all students meet with the department’s Peer Advisor or professional advisor each semester prior to registration.  An academic hold will be placed on all JCOM majors and pre-majors each semester until students have obtained advising, either individually or in one of several group advising sessions scheduled before each registration period.  Academic holds on student records will be lifted upon presentation of a signed advising for to the JCOM office.  If you have questions, see your JCOM advisor.

Professional Portfolios

As part of the Senior Seminar capstone course required of all JCOM majors for 

graduation, students must compile and present to the faculty a portfolio of professional

quality work.  This portfolio must include work produced in JCOM courses, labs and internships.  The final portfolio, created in JCOM 4000, will be evaluated by JCOM faculty and appropriate media professionals.  For this reason, JCOM students should maintain an ongoing file of coursework and other materials produced throughout their university careers that will reflect on the quality of their professional and academic preparation for communication careers.  This material should include essays and papers written for classes, newspaper stories, video or Powerpoint productions, internet sites, fliers, brochures, etc., that reflect your professional preparation.  Start now to collect these materials so that you will have a comprehensive file from which to select your best work to include in your final portfolio.  If you have questions, see your JCOM instructors.

