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Application of the Utah State University logo to vehicles may be
accomplished either with vinyl or paint, with vinyl (in the specified colors) as
the preferred method. Following are guidelines related to the general size and
placement of the logo on the body of the vehicle. Paint or vinyl of any other
color, as well as other graphic elements, must be approved by the Utah State
University Public Relations & Marketing office. Athletic symbols are not
permitted on any university vehicle, except those used expressly by the
Athletics Department.

On door panels, place the logo on the front door as shown. Make it as large
as possible, while allowing for white space around it. Do not have the logo
applied directly next to the edge of the door or over a door seam. Optional:
university logo combined with USU secondary mark.
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Signs

The university has a standardized sign system for all permanent signs. The
purpose of this is to increase uniformity, assist in finding directions; and meet
the mandates of the Americans with Disabilities Act (ADA).

University requests for signs are handled by University Facilities. New signs
can be obtained by filling out a sign request form.

Key university sign requirements are:

* The background must have 70 percent contrast with the letters. Navy
blue background with white letters meets the contrast requirements. These
colors represent the university and are neutral enough to work with any
color scheme.

* All room numbers must be raised from the plate in tactile letters and in
Braille. Other supplemental text does not need to be raised or in Braille.

* Signs must be set 60 inches above the floor next to the door on the door
knob side. If there is no room for a sign, the next logical place will be
determined by the sign coordinator. Signs may not be placed on doors.

* All signs will have a black aluminum frame that will be attached to the wall.
A blue sign face can be placed inside the frame or removed without
damaging the wall.

There are several sizes of interior and exterior signs:
* A-sign. This is used primarily for college, division or departmental offices.
It is 12 inches x 6 inches and has room for supplemental text.

* B-sign. This size is used for offices, classrooms, meeting spaces, etc., and
is the most commonly used size. It is 6 inches by 6 inches and has room for
limited supplemental text. This sign may also include removable name strips
for occupant names.

e C-sign. This is used only as a room number for mechanical closets, etc.
Itis 2 3/16 inches by 4 3/16 inches. No additional text can be used.

* Exterior building identification signs. University buildings are identified by
one or more signs that are approximately 4 feet high with a sign face of 2
feet by 4 feet. The signs are located perpendicular to traffic. They are made
of aluminum and fiberglass. The face is Aggie Blue with white letters. Some
buildings may also be identified with raised metal letters on the exterior.
The location and design is approved by Facilities.
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All proposed exterior or interior signs that depart from the campus standard,
as described above, must be approved by the Office of Public Relations &
Marketing through recommendations from the University Physical Resources
Planning Committee (UPRPC).

* It is strongly recommended that items not be taped or posted on doors or
walls. To do so makes repair to damaged surfaces costly. Papers, messages,
class schedules, etc., can be posted in the Grip-A-Strip, a device that attaches
beneath the signs and holds pages and can be removed easily. The Grip-A-
Strips are available with signs.

* Where old signs exist, customers are encouraged to retrofit entire halls,
buildings, or portions of buildings to the campus standard when
budgets allow.

* Lettering applied to campus structures must be approved by USU Facilities.

Please direct any inquiries concerning campus signs to Facilities at 797-3535
or visit the Web site at: http://fac.usu.edu/NewWeb/framesetoperations.htm
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TRADEMARKS AND LICENSING

All Utah State University trademarks are the exclusive property of USU and
are protected by trademark registration with the State of Utah. Regulation of
all uses of USU marks is essential to protect the University from liability and
to protect against dilution of the marks. Utah State university authorization
through the director of trademarks and licensing is required for all trademark
uses. The director is housed in the Office of Public Relations & Marketing at
797-1351.

The licensing program generates royalty revenues from the sale of licensed
goods. Royalty revenues benefit the educational goals of the university by
providing scholarships to deserving students.

IDENTIFYING MARKS

Utah State University has created and maintains a comprehensive list of
trademarks. The university’s primary trademarks include the verbiage and
logo “Utah State University,” the university seal and the standing rendition of
the “Big Blue” mascot. Secondary trademarks include the verbiage “Aggies,”
“U-State,” “Big Blue,” the initials “USU,” the block letter “A,” renderings of
Old Main tower, various renditions of the “Big Blue” mascot, and any other
design, drawing, seal, word, or phrase associated with the school as approved
by the Licensing Policy Board.

LICENSABLE MERCHANDISE

Merchandise such as T-shirts, sweatshirts, mugs, uniforms, and other

similar items that are produced with Utah State University’s name and mark is
considered licensable and is subject to the university’s Trademark Licensing
Policies & Procedures.

TRADEMARK APPLICATIONS

The verbiage “Utah State University” is the official designation for the
university. As such, the primary logo is the symbol that represents the
university in printed and other visual materials. The university seal is used as
appropriate for diplomas, certificates, medallions, and similar items. Other uses
must first be approved by the Office of the President. The primary mascot logo
is often used for student and sports applications including media presentations.
Primary trademarks may be used on licensable merchandise as appropriate. The
university’s secondary marks are created and maintained for team identification
and use on licensable merchandise. Secondary marks may be used on printed
materials with approval from Public Relations & Marketing. They are not to be
used for media or institutional identity purposes, except athletics.

FOR ALL TRADEMARKS AND LICENSING
INQUIRIES
Office of Public Relations & Marketing: 797-1351.
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