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Brand Standards



Endorsements
§ Pre-approved 

By Trademark 
Licensing

§ Pre-approved 
by university 
Administration 
in writing

Sponsorships
§ Pre-approved 

By Trademark 
Licensing

§ Pre-approved 
by university 
Administration 
in writing

Co-Branding
§ Pre-approved 

By Trademark 
Licensing

§ Pre-approved 
by university 
Administration 
in writing

Endorsements, Sponsorships, and Co-
branding

https://www.usu.edu/brand/standards/perceived-endorsement/index
https://www.usu.edu/brand/standards/perceived-endorsement/index


Logos & Wordmarks

Horizontal Logo

Vertical Logo

Wordmarks

Required on all formal university 
materials.

https://www.usu.edu/brand/standards/logos/logos-and-wordmarks


Spirit Marks

U State Block AOld Main Tower

§ An official university wordmark must always be used on formal university 
materials, even if a spirit mark is present. 

§ The U State mark is the only spirit mark that can be used as a standalone mark 
on informal merchandise and branded goods.

§ All spirit marks, but the Aggie Hand Signs have an area of isolation that must 
always be present. 

https://www.usu.edu/brand/standards/logos/spirit-marks


Spirit Marks
Aggie Hand SignsBig Blue Marks

Big Blue

https://www.usu.edu/brand/standards/logos/spirit-marks


Restricted Marks

§ These marks have limited use to select groups. They are NOT allowed to be used by 
parties outside of those organizations. 

§ To protect the integrity of the Athletics bull mark, no other bull designs, variations, or 
components are allowed in association with Utah State University or Utah State 
Athletics.



Terminology

https://www.usu.edu/brand/standards/logos/terminology


Signage



Digital Signage
§ The digital signage system is restricted to university entities including colleges, 

departments, and official student organizations.

§ Designs must meet the university brand standards.

§ Service Now, Digital Signage Request.

https://www.usu.edu/brand/standards/signage/digital-signage
https://usu.service-now.com/auth_redirect.do?sysparm_stack=no&sysparm_url=https%3A%2F%2Flogin.microsoftonline.com%2Fac352f9b-eb63-4ca2-9cf9-f4c40047ceff%2Fsaml2%3FSAMLRequest%3DjVJNj5swEP0ryHfAGBKCFSKliapG2m7RJu2hN2PGWUtgU4%252FJtv%252B%252BrJNqt4dGvY7fvK%252FxGsXQs5FvJ%252F9snuDHBOijn0NvkF9fajI5w61AjdyIAZB7yY%252Fbzw%252BcJZSPznorbU%252BiLSI4r63ZWYPTAO4I7qIlfH16qMmz9yPyNJ1wSvA6j419SaQdUiMuozhD0lkS7Wd1bcQrzdtSb8%252FaJIOWzqJV3ppeGwirQuYLpqo2hnaZx4UULK6kqmJVyILSopSgVBpikOijdRJCypoo0SOQ6LCvyfFxt6DdKhergmV02aqS5hRoly1l0S6YoGU1A7ERiPoCb6uIExwMemF8TRhleUxXMc1OLOOLkrMyySr2nUTNrZ8P2nTanO%252BX2V5ByD%252BdTk3cfDmeAsFFd%252BAeZ%252FT%252F9%252FgNHIYOZ1qyWYcKePDs3h%252F3vh3x56Jkc0d3nb5nv2mN%252FNXvYd%252FYXstf0bbv7cvOgfBzBu8mCOcYhP%252B3gSzJwkR3sQpQPhkcQWqloSPp5ib798fd%252FAY%253D%26RelayState%3Dhttps%253A%252F%252Fusu.service-now.com%252Faggies%253Fid%253Dsc_cat_item%2526sys_id%253D32bad433cc3b4200b5861b297c284d60


Temporary Signage
§ The university allows the use of temporary signage for university-sponsored 

programs, events, and activities.

§ Non-university, commercial programs, events, and activities are not allowed to 
place temporary signage on campus unless prior approval is received from the 
Vice-President of Finance and Administrative Services.

Light Pole Banners Yard Signs & A-Frames Large Scale Graphics

https://www.usu.edu/brand/standards/signage/temporary-signage


Trademark Licensing



Trademark Licensing
§ University Policy 510: Trademark Licensing

§ Purpose and scope – protecting, promoting, and 
expanding the brand reputation and goodwill as a top 
academic institution.

§ Ensure all use of marks, trademarks, and likenesses 
comply with the university brand standards.

§ Outside entity use
§ Co-branding, endorsements, and sponsorships

§ Prohibited use
§ Licensed vendors
§ Trademark review process

https://www.usu.edu/brand/standards/trademark-licensing/index


Trademark Review Process

All endorsement, 
sponsorship, and 
co-branding 
requests must be 
routed to 
University 
Marketing and 
Communications, 
Trademark 
Licensing.



Licensees

§ Coming soon: Agora Quote

https://www.usu.edu/brand/standards/trademark-licensing/licensees


Useful Resources
§ Trademarks at-a-glance

§ What is a trademark?

§ How are trademarks created?

§ What is a registered trademark?

§ What does ® and ™ mean?

§ What steps should I take to create a new trademark at Utah State?

§ List of Trademarks

§ Obtain a License

§ FAQ
§ What is a licensee?

§ Why use a licensed vendor?

§ How do I know if a product is officially licensed by the university?

§ My college/department has a specific program name we would like to protect. How do we secure the 
proper protections?

§ I have contracted with an outside entity for a university service, and they would like to place the university 
logo on their site. How do I do this?

§ Report Violations



Guides



Clubs & Student Organization Goods

Only officially sponsored clubs 
and student organizations can 
use the university logos.

• All graphics created must be 
specific to the organization

• All items must include the 
words: Club, Student 
Association, etc.

• Sale of Apparel, Merchandise 
& Promotional Goods

• Artwork Approval

https://www.usu.edu/brand/toolkit/guides/clubs-student-goods


Uniform Application
• The design of each uniform must provide distinguishing characteristics from 

any uniform or jersey utilized by Utah State University’s sanctioned 
intercollegiate athletics teams.

• The design must be specific to your team and the club name (Rugby 
Club) and/or club sport(s) must be added as a main focus on the club 
designs used.

• A university mark must be present all all uniform and merchandise goods.

• Images and/or logos of third-party sponsors are not allowed to appear on 
uniforms or apparel.

• All club sport competitive uniform designs and color schemes must be 
submitted for review and approval by University Marketing & 
Communications via the artwork approval form.

https://www.usu.edu/brand/toolkit/artwork-approval


Branded goods must be purchased from a licensed vendor. 
Lists of vendors can be found on brand.usu.edu. The designs 
will need to be pre-approved by University Marketing & 
Communications, Trademark Licensing. All university 
purchasing and trademark policies need to be followed. 

Ordering Merchandise/Uniforms

Swim & 
Dive Club

Hockey Club

Merchandise Application



These guidelines are for items such as bookmarks and stickers that are small in size and have a limited imprint space. If 
logos are used, they must be reproduced in approved colors and they must be large enough to reproduce appropriately.

Limited Imprint Space

Logos and spirit marks cannot be modified 
and require the area of isolation.

• A wordmark is not required on limited 
imprint space items. However, all items 
must either have the U State and/or 
the words “Utah State University” 
typed out in a non-restricted font.

• The bull mark and President’s seal are 
restricted and cannot be used.

• Buildings cannot be used as stickers 
unless there is a skyline included with 
the building. Standalone buildings 
could be perceived as building logos.



Logo Application

To maintain the visual integrity 
of the university logos and 
wordmarks (marks), a minimum 
area of isolation must remain 
clear around them. Reference 
the examples below for proper 
area of isolation scaling.

If adding text outside the area of 
isolation, do not use the Utah 
State, Univers, or Trajan 
fonts. These fonts are reserved 
for official logos. Please 
see alternative typefaces for font 
recommendations.

Mark Area of Isolation

https://www.usu.edu/brand/toolkit/guides/logo-application
https://www.usu.edu/brand/toolkit/guides/fonts.php


Logo Application

Mark sizing varies depending on 
the publication or product, 
please reference this chart for 
the most used sizes.

Size is based on the height of a 
logo. 

Suggested Mark Size

https://www.usu.edu/brand/toolkit/guides/logo-application


Colors
Primary Color Palette Secondary Color Palette

Restricted Colors
Red

https://www.usu.edu/brand/toolkit/guides/colors


Fonts
We recommend using Arial, 
Helvetica, or Montserrat. 
Gotham and Avallon can be 
utilized if you have the 
appropriate license; additional 
licenses will not be issued by the 
university.

If you do not have access to the 
Gotham and Avallon font 
families, use Montserrat 
as alternative for Gotham, and 
Hey October as an alternative for 
Avallon.

https://www.usu.edu/brand/toolkit/guides/fonts


Artwork Approvals



Artwork Review Process
All formal university materials, 
branded goods, and other items 
with the university's name, 
trademarks, or logos must be pre-
approved by University Marketing 
and Communications, Trademark 
Licensing per policy 510.

https://www.usu.edu/brand/toolkit/artwork-approval
https://www.usu.edu/policies/510/


University Marketing & 
Communications, 

Trademark Licensing



Trademark Licensing Team



Thank You


